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ABOUT ME

MATT MAPATI THE GRAPHIC DESIGNER

I'm a 23-year-old graphic designer from the Greater Cincinnati suburban city of Mason Ohio. A current student in the Uni-
versity of Cincinnati and graduate from Sinclair Community College’s graphic design program, I'm a diehard when it comes
to Cincinnati sports such as the Reds, Bengals, Bearcats, and a little bit of F.C. Cincinnati. What | think about design in my
personal life is all about taking risks in order to see the progress and results that you want because if you only stay at one
place on a particular project for a long time there will be no growth. My characteristics is that I'm introspective, resilient, risk
taken and humble, | don’t take my word for granted because | look at being in this occupation as

“A PRIVILEGE TO CREATIVE

MATT MAPATI™

Create you, Be you.

FREEDOM.”




MOOD BOARD

Color Palette

Brick gray

C:59 R:105
M:50 G:105
Y:50 B:105
K:18

PMS: 179-11U
HEX: #696969

GRAPHIC DESIGNER

Wine purple

C:61 R:128
M:100 G:0
Y:14 B:128
K:3

PMS: 85-15U
HEX: #800080

MY PHILOSOPHY

"DESIGN IS ALL ABOUT STRUGGLE, WITHOUT IT
THERE WILL BE NO PROGRESS.”

Turtle green

C:80
M:48
Y:96
K:59

R:128
G:0
B:128

PMS: 147-16U
HEX: #009699

22-SP-VIS-2260-100-Visual Communications Portfolio-Mapati-Matt




PROJECT 1

This project is a dedication to my favorite National League Football team the Cincinnati Bengals, a tribute to the starting
quarterback Joe Burrow. As he debute in the league he has become one of the best in that position and established many

nicknames like “Joe Shesisty” the word “ sheisty to me creates that mood of smooth and zesty flavor from a food or sauce
and this would be a perfect idea make a sauce that feels

“LIKE IT.”




NAME AND BRAND PROCESS

Coming up with the name was from watching Bengals games during their 2021 season run to Super Bowl LVI tons of fans
post a lot of nicknames for Joe and Sheisty was my favorite and well known among all of them. First created sketches to
see how the vision on how the final version will pan out then transfered in Adobe Illustrator for line work. Finally, put the

final touches in Lightroom and Photoshop.




DESIGN PROCESS

Nutrition Facts
24 servings per container
Servlng size (‘g}

Amount Per Serving

Calories 35

% Daily Vaiue®

Total Fat 3g 4%
Salurated Fat Og

Trans Fat 3g
Polyunsaturated Fat 29
Maonounsaturated Fat Og
Cholesterol < 5mg
Sodium 20mg
Total Carbohydrate 21g
Dietary Fiber 0g
Total Sugars 3g
Includes 0g Added Sugars.
Sugar Alcohol 0g
Protein Og
Vitamin O Omeg
Galcium Omg
Iron Omg
Potassium 0mg
+The % Daly Value (DV) 1688 you how much a rurint n a

003399904449

COLORS:

Bengal Orange Jungle Grass Tan Monkey Tiger Black

PMS: 20-8U PMS: 146-7U PMS: 32-1U PMS:

CMYK: 2,54, 86,0 CMYK:78, 23,98, 8 CMYK:0,24,42,0 CMYK: 0, 0, 0,100
RGB: 241,140, 60 RGB: 63,140, 67 RGB: 253, 200, 52 RGB:0,0,0

HEX #: f18c3c HEX #: 3f8c43 HEX #: fdc898 HEX #: 000000



SKETCHING PROCESS
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PROJECT 2

This is a fictionalized sports drink that was inspired by previous that | relied throughout my time doing any athletic workouts in

my life. My purpose was to create a sports drink that not only electrolytes, but less sugar with a blend of natural flavors so that
the recovery portion would be positive for the

“THE CUSTOMERS.”




NAME AND BRAND PROCESS

The naming for the drink | took on a different approach, | crawled into the word “Valiant” because of a childhood
memory of a movie that | watched that had the title name of it. looked up the word and it means poessing courage
and determnation, then | thought upon the athletes, on how there are obessively driven by one of these two impact-
ful words, | wanted the drink to reflect on that reminder. Sketched it first until | found the right rough draft to use for

the final draft in Adobe llustrator, Lightroom and Photoshop.




DESIGN PROCESS

SPORTS DRINK

BLUEBIRD RASPBERRY

FLY UP TO YOUR PEFORMANCE
32FLOZ (1QT) 946 ML

()
COLORS:

Eagle Blue

PMS: 115-5U
CMYK: 88,77,0,0
RGB: 58, 83,164
HEX #: 3a53a4

Charger Blue
PMS: 113-11U
CMYK:75,42,10,0
RGB: 70, 131, 181
HEX #: 4683b5

Stain Blue Gray
PMS: 175-6U

|

UNLEASH THE INNER BIRD WITH NATURAL
FLAVORS CONTAIN IN EACH VALIANT BOTTLE
THAT CAN ENHANCE YOUR BEST OVERALL
ATHLETIC PERFOMANCE.

Nutrition Facts
Serving size
Amounl Per Serving
Calories

120

% Oaily Valus®

Total Fat 0g 0%

Saturated Fat Og

Trans Fat Og

Polyunzatusatad Fat Og

Monounsaturated Fat Og
Cholesterol O0mg
Sodium 100mg
Tota) Carbohydrale 25¢

Deatary Fiber g

Total Sugars 12g

Includes 0g Added Sugars

Protain Og

Vitamin O Omog
Calcium Omp
lron Omg
Potassium Omg.

*The % Dally Value (DV) 1eis ¥You how much & rutrient n a
seving of ood cotrasea o A Jefy dlet 2.000 calones a

day 13 used for general nurilion advice.

CMYK: 58, 40, 31, 2
RGB: 118, 136, 153

HEX #:768999

Founded in 2022 Valiant's mission is
to create a sports drink that focus
on combininq natural flavors and
elec*roltﬂ:es that'll benefit next
genereations of young athletes
Qacross 'll'\e world- WG nlso uUuse a
unique bald eagle as our brand
mosco{ because 'lhe word "volion*“
represent because boldness and
courageness in which the bald eagle
reflects thot. Continune to follow
and spread the mission of Valiant
bq using our social media.

I
I1M

Greek Creme
PMS: 12-1U
CMYK:0,0,16,0
RGB: 255, 252, 221
HEX #: ffccdd



SKETCHING PROCESS




PROJECT 3

MAPATI BASEBALL CARDS

These sets of baseball cards felt original, classic and retro as | now look a them in their final version. My faovrite sport
growing up was baseball and | absolutlely love the Cincinnati Reds Baseball team. | thought of it before deciding to be a

part of my portfolio, would it be cool to create a line of baseball cards of all time great players that played for one of the
oldest franchise in the history of professional sports

“ABSOLUTELY."




NAME AND BRAND PROCESS

| look at older baseball cards as a refrence and inspiration for creating my own, brands such as Topps and Upper
deck have always been the go to when it comes of collecting baseball cards. The art work was created through
the use of Adobe lllustrator and Photoshop and was printed by a 100lb Cougar Cover 12 x 18 finished size 2.5 x

3.5 inches.




DESIGN PROCESS

MAPATI’'S
BASEBALL
CARDS

BARRY LARKIN 11

MAPATI'S

BASEBALL ’

REDS CF KEN GRIFFEY JR #30

MAPATI’S
BASEBALL
CARDS

PETE

MAPATI'S
BASEBALL

CINCINNATI REDS

LEFT FIELD =14

MAPATI’S
BASEBALL

REDS 1B JOEY VOTTO #19

MAPATI’S
BASEBALL
CARDS

REDS CATCHER

JOHNNY
BENCH #5




SKETCHING PROCESS
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PROJECT 4
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running shoes for people that have a passion

“FOR RUNNING AND THE OUTDOORS.”




NAME AND BRAND PROCESS

The name “Icraus” was a inspiration from another childhood memory of playing Super Smash Brothers on the Nintendo
and it had a awesome character name “Kid Icarus”. It had wings that help him fly and | thought on the theme of flying to
be the shoe's brand identitiy because the word means to escape imprisionment by artfical wings, | want distance runners
and sprinters to have that mood when they are trainning for a marathon or a olympic event.




DESIGN PROCESS

CRAUS

"RUN TO THE SKVY."

COLORS:

Grim Teal Charger Blue Stain Blue Gray Olympic Creme
PMS: 126-16U PMS: 125-7U PMS: 175-6U PMS:7-7U
CMYK:100, 0, 29,0 CMYK:100,42,10,0 CMYK:58,40,31,2 CMYK: 2,13,100, 0
RGB: 58, 83,164 RGB: 70, 131, 181 RGB: 118,136, 153 RGB: 254,124, 20

HEX #: 3a53a4 HEX #: 4683b5 HEX #: 768999 HEX #: 32122



SKETCHING PROCESS




PROJECT 5

This is a fictionalized spice inspired by the great roots of Hispanic culture, as | was going through the half portion

of my portfolio | wanted to create a project that pays tribute to other culture and the Latino community is a great,
beautiful and prideful group that deserve the respect

“IT SHOULD HAVE.”

H/'\D/'\NEF,D‘GHD‘:" PE
SENSONING




NAME AND BRAND PROCESS : V.

The name | wanted to use “Mr. Fiesta” because | believe there is someone men or women who represents their > “GnwENTE T IT'S FNESTY
culture prideful with no shame. Hispanics are known for their big parties (fiesta) and that’s how the name was
founded, normally first is to sketch then transfer it to Adobe lllustrator for rendering of the front and back cover @ @

and edit photos in Photoshop.

COMING FROM THE HOT
DESERT OF GUERRERD, MEXICO
THIS SPICE \/E CRENTED
CRINGS IS N UNIOUE 2ESTY
NND SPICY FLAVOR TO TNCOS.
BUREERS, OUESNDILLNS,
NNCHOS, VINGS NND BURRITOS.

ITH N GLEND OF SPICY N\ND
MILD GOODNESS VILL
H

00099877678863




DESIGN PROCESS

"CALIENTE AT IT'S FINESTY

HAGANERO-EHOST PEFFER SFICE
SENSONING

COLORS:

Taco Meat
PMS:125-7U

CMYK: 41, 88, 83, 65
RGB: 75, 21,16

HEX #: 4b1510

Nutrition Facts

12 servings per container
Serving size 0.3
1

Amount Per Serving

Calories 0

% Daily Value*
Total Fat Og 0%
Saturated Fat Og 0%
Trans Fat 0g
Cholesterol 0Omg 0%
Sodium 380mg 17%
Total Carbohydrate 0g 0%
Dietary Fiber 0g 0%
Total Sugars 0Og
Includes 0g Added Sugars 0%
Protein Og 0%

Not a significant source of vitamin D, calcium, iron, and
potassium

*The % Daily Value (DV) tells you how much a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.

COMING FROM THE HOT
DESERT OF GUERRERO, MEXICO
THIS SFICE WE CRENTED
CRINGS IS N UNIOUE 2ES5TY
NAND SPICY FLAVOR TO TACOS,
BURGERS, OUESADILLAS,
NACHOS, WINGS AND GURRITOS.

\J/ITH N\ BLEND OF SFICY NND
MILD GOODNESS THIS WILL
BRING THAT FIERY KICK INTO
YOUR TNSTEBUDS TO YOUR
LUNCHES NND DINNERS, ENTOYY

00099877678863

Baja Blast
PMS:129-5U
CMYK: 71,15, 46, 0
RGB: 72,166,153
HEX #: 482699



SKETCHING PROCESS
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PROJECT 6

MICHAEL JACKSON 40TH ANNISVERSARY ALBUM COVER

This album cover is a tribute to one of my favorite musical artists in the world Michael Jackson and since his notable

one Thriller is approaching its 40th anniversary | wanted to create a album cover that is unique and separate itself
form the original one that came out in

“NOVEMBER 1982."




NAME AND BRAND PROCESS

The name “Thriler 40” was a simple and easy choice to come up since it's the 40th annisversary of the
album’s release however | wanted to put my own illustration style to create it instead of a photographed
cover. First was to developed the lines, shapes and colors in Adobe Illustrator then for the final croping
and adjustments to make it as a exact size of a Vinyl album cover in Photoshop.




DESIGN PROCESS

Tnaghliat

1. Wanna be startin somethin

2. Baby be mine

3. The girl is mine (Ft. Paul Mccartney)
4. Thriller

5. Billie Jean

6. Beat It

7. Human nature

8. PYT (Pretty Young Thing)

9. The lady in my life

10. Carousel

11. Got the hots

12. Say Say Say (Ft. Paul Mccartney)

0000331836678 MJ) PRODUCTIONS 2022 inc ©

o . . .

Maroon Red Cherry Brown Swirl Brown
PMS:100-2U PMS: 98-4U PMS: 42-14U
CMYK:42,89,74, 64  CMYK: 34, 97,86, 51 CMYK: 29, 62,75,13
RGB: 76, 20, 26 RGB: 101,17 24 RGB: 166,104, 73

HEX #: 4cl141a HEX #:651118 HEX #: 286649



SKETCHING PROCESS




PROJECT 7

Following my love for baseball I'm a huge fan of sports uniforms because it creates a cool brand identity of what the
team is and where they came from. | created a fictiional baseball team based in Salt Lake City, Utah since baseball is the
the second largest sports market in the city with basketball leading number one due to the popularity of the National
Basketball Association Team the

“UTAH JAZZ."




NAME AND BRAND PROCESS

Utah already has a professional baseball basbeall team name the Salit City Bees however that its in the Minor
League no major which is the highest level of baseball. So | pictured Salt Lake Citywas granted a expansion fran-
chise called the “Utah Mountaineers” due to the state’s high altiitude and large rocky mountains taht mounati-
neers dream to climb. The colors | picked reflects the NBA team Utah Jazz old brand colors and MLB's Arizona
Diamondbacks, | did this not only as a tribute, but because | feel it represented the cool, pure and nature the
state of Utah, adobe lllustrator was use to make the uniforms, wordmark and logo.




DESIGN PROCESS

HOME

a2 ()

L3
PLAYER

— o

MOUNJNINEERS \ O /
60 O

o

o

o
_ ~——

COLORS:

ROAD

Dinosaur Purple
PMS: 97-8U

CMYK: 60,79, 0, 39
RGB: 84, 52,114
HEX #: 54346f

Lighting Teal

PMS: 125-8U
CMYK:100, 0, 29, 25
RGB: 0,137,135

HEX #: 008999

Stale Black
PMS:179-15U
CMYK: 0, 0,0, 95
RGB: 51,49, 50
HEX #: 333132

ALTERNATE

a2 (e

| B |
i




SKETCHING PROCESS




PROJECT 8

WO

CEEE:
Lpo

.
E

These Journal covers was a way to bring out the personality side of me such as my love for Cincinnati, by its food, sports teams,
buildings and drinks. And different types and pattens that | can use my letter “M" that goes along my first, middle and last name
since it's the first letter that starts with the

Y JOURNAL

“NAME.”

‘\\,LZ




NAME AND BRAND PROCESS

| did at least six or seven sketches and picked out three that would be the favorite, normally for this | used P
Adobe lllustrator to design the cover then fiding a mockup that’ll make it look profeessional and wanted 4‘
by the public. '




DESIGN PROCESS

%%%Wﬁ
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Y JOURNAL \\% I\
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SKETCHING PROCESS
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~ PROJECT 9

CONCERT POSTERS

Music touches a warm place in my heart and ther’s nothing | love than going to live conerts so by making my
own line of concert posters was a free and cool way to expression my love

“FOR MUSIC.”
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DESIGN PROCESS

THE WHOLE CITY AWAKES TONIGHT BY
THE CLASSIC ANTHEM...'M NOT

ASHAMED U.S. 40 POSTAL

113

COMING THIS SUMMER 2022 . .

AT THE NATIONWIDE ARENA!
LECRAE [TRIP LEE [TEDASHII JANDY MINEO
HULVEY| WANDE [WHATUPRG| 1K PHEW .

COMING THIS SUMMER 2022
AT THE NATIONWIDE ARENA!

JUNE 12, 2022
FORD FIELD
DETROIT, M1

MAY 20TH ATLANTA, GA




SKETCHING PROCESS




PROJECT 10

Almost nearing the end of my portfolio | was inspired to create something that can be directed to the audience of kids and sice
lunch boxes are a common for kids since they use it to pack their lunches. | wanted to add a certain quote along with the design
to give them encouragement and conifdence to be themesleves in life because | believe that is the key to

“ACHEIVE THEIR HOPES AND DREAMS."




NAME AND BRAND PROCESS

| wrote a couple of quotes from myself that would be the best one for the lunch box and | it was “speak within yourself”
because so many kids are silent to speak when they witness hurtful moments like bullying, causring emotional pain, its
hard for them to process and express how they feel from that moment. It's a encouraging and braving quote that | came
up with to increase positive energy and courage for young kids around the world, because they are the future for our
planet.

elL[R,



DESIGN PROCESS

SPEAKX

WK
YOURSELF.

COLORS:

Maroon Blue Bulma Blue Cardinal Red
PMS: 116-6U PMS: 116-12U PMS: 56-8U
CMYK:100,52,0,60 CMYK:65,12,0,2 CMYK: 65,12,0,0
RGB: 0, 52, 98 RGB: 64,177,153 RGB: 238, 33, 46

HEX #: 003462 HEX #: 40ble5 HEX #:33212e



SKETCHING PROCESS




PROJECT 11

| love working out, there’s nothing but the source of using protein to build muslces in your body, so going back to some old
projects. | combine some of them to design my own brand of protein powder supplement to give it a modern look and feel
to the public that can be sold in grocery stores

IGHTY

IGHTY WHEY
WHEY PROTEIN.

PROTEIN MORE POWER T0 T PN

“MORE POWER TO THE PUNCH!"

“AND FITNESS CENTERS."

DULCHE CARAMEL

FUDGE BROWNIE




NAME AND BRAND PROCESS

The name “mighty” brings very inspirational and powerful mood to any particular indiviual such as Superman, Batman,
Iron and Spiderman all of them superheroes. Which is the reason | chose the name for it, the process was straight and
simple by rough sketching it first, then applied the rendering illustration in Adobe lllustrator.

m“GHTY

PROTEIN ..

“MORE POWER T0 THE PUNCH!”



DESIGN PROCESS

IGHTY
WHEY

IGHTY
WHEY

PROTEIN .

“MORE POWER TO THE PUNCH!”

IGHTY
WHEY

PROTEIN .,

“MORE POWER TO THE PUNCH!”

FUDGE BROWNIE

PROTEIN .

“MORE POWER TO THE PUNCH!”

DULCHE CARAMEL

COLORS:

Voltage Blue Bulma Blue White

PMS:107-16U PMS: 116-12U PMS: O
CMYK:100,52,0,60 CMYK:75,0,71,0 CMYK:0,0,0,0
RGB: 0, 52, 98 RGB: 40, 182,122 RGB:0, 0,0

HEX #: 003469 HEX #: 28b67a HEX #: 00000



SKETCHING PROCESS




CHAPTER SEVEN

Project 12: Service Learning
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62
66






PROJECT 12

SERVICE LEARNING HSM BROCHURES

Here comes my most favorite design, a service learning project | created two booklets for a local Ohio church that I've
atrended since preschool called Hope Church. They needed me to design a booklet that creates a brand identity for
their student ministry of Junior High and High School, as a result this was a great experience because it taught me on
how to work with a non-profit organization and linking myself as a designer and expose my brand

“TO THE PUBLIC.”




NAME AND BRAND PROCESS

| came up with the logo first unitl i startred to mess with colors and patterns, | wanted to be youthful,
standing, movement since it's directed into the students ministry compared to adults. The process of
developing it | took a different approach, | statred the rough drafts in Adobe lllustrator then went back
to make revisions from a the first couple of feedbacks. Then once my client approved it, | decided to
print it off with 20lb bond text paper becasue it is a cheap and faster way to make hundreds of copies
and handed them to the Hope students with a finished bindery of a one left staple corner job.

LOGO

Hope
Student
Ministry

B T
PATTERN 2

PATTERN 1

PATTERN 3



DESIGN PROCESS
FRONT

BACK

Connect in our programs.
I I s -

Go Deeper.

Live Bigger.

COLORS:

Fuel Red Syracuse Orange
PMS: 54-7U PMS: 20-8U
CMYK:100,52,0,60 CMYK:4,47,82,0
RGB: 0, 52, 98 RGB: 238, 151,70
HEX #: bf5040 HEX #: ee9746

FRONT

BACK

SSSSSS

Holy Blue Stain Black
PMS:104-8U PMS: 179-15U

CMYK:93,70,48,25 CMYK:0,0,0, 95

RGB: 40, 182, 122
HEX #: 14867

RGB: 40, 40, 41
HEX #: 282829

Connect in our programs.
I I s -

Go Deeper.

Live Bigger.

Hover Green
PMS: 116-12U
CMYK: 64,16, 82,1
RGB: 105, 164, 93
HEX #: 69a45d




GALLERY




PROJECT 13

The inspiration of Uplift Fitness came to a location of a city that'll bring a integrity of hard work. We look at
the city of Philadelphia as the perfect spot located east side of the Pennsylvania border towards New York,
fellow Philadelphians and others around across the world will be intgrued by our brand message. In Uplift
we want to change the fitness community into something special to where we can all be part of execllence

through communication, accountability and most importantly fun based upon excellent training service,
P L I F T F I T N E S STM equipment, delicious healthy vegan burgers and tacos and bio tech sensor watches and pants to track their

"WE ARE IN THIS TOGETHER"

“EVERYDAY FITNESS.”




NAME AND BRAND PROCESS

Our mission is to build a new experience to the world of fitness by developing
innovative technology, engaging workouts by our first class trainning staff as
they would be behind your back through your fitness journey without charge
to your membership. We want every single customer to come out of it feeling
great about themselves with their overall mental health and lifestyle that they
can do anything by putting their mind to it.




PATTERNS

Flame

A curveous pattern that combines Olympic
Gold, Orangesicle, with a little stroke of
Roma Tomato and Turquoise Burst.

Dominant, Subordinate, Accent
PMS :10-7U, 23-8U, 130-5U

Infinity Blue

A unified turquoise burst blue pattern that
combines the human stick figures and the
secondary Iogo.

Accent
PMS:130-5U
Tints: 80%

Staggy

Zig zag line pattern that combines
Roma Tomato, Olympic Gold, and
Pine Forest Green.

Vaswd

AV
| “

Dominant, Subrodinate, Subordinate
PMS:10-7U, 23-8U, 148-16U

Diamond Muscle

A colorful pattern that combines human
stick figures and weights. With all of the
main company colors.

=

Dominant, Subordinate,
Accent
PMS:148-16U, 41-7U, 23-8U

Wingman

A Curveous pattern that combines the letter u to create
a abstract look with colors Pine Forrest and Orangesicle.

. -,

Dominant, Subrodinate
PMS:148-16U, 41-7U,

Peak Mountains

A zig zag and curveous pattern that uses the Roma Tomato and Olympic
Gold with different tints to create interesting composition.

Dominant, Subordinate
PMS:10-7U, 23-8U
Tints: 70%




STATIONERY

LETTERHEAD BUSINESS CARDS

» V4 Nl e 7. /‘K
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UPLIFT FITNESS.

“WE ARE IN THIS TOGETHER."

Uplift Fitness

1234 Up way Street ; I

Philadelphia, Pennsylvania 19103 U PLIFT FITNESS.

"WE ARE IN THIS TOGETHER."

13 October 2021

Mr. Ray Wright @ g '3 Matt Mapati
General Manager/President
(215)-602-9969
1234 Upway street

Philadelphia, Pennsylvania 19103

Customer Service Representative
Walgreens Co.
1101 Locust St
Philadelphia, Pennsylvania 19019

mmapati@upliftitness.com

v

Dear Mr. Wright,

I believe you have been asking around people in Philadelphia for‘gym you been looking since your old one shut Bun st
month. | wanted to tell you, sir we have the best one suitable for you in your fitness journey; here at Uplift Fitness, owned by
myself, Matt Mapati provides the next level of health and fitness by creating an innovative, fun, and engaging environment for
our customers. This is the mission we as a company want to establish because we want to be once again the future of health
and fitness as with other nationwide or local gyms do not have this type of standard. Like helping the customers on how you
should safely use the machine without risk of injuries, spotting their reps until the finish, providing them free 100% purified
drinking water, and encouraging them to push without stopping. Believe me once your workout is done here at Uplift Fitness,
we provide an excellent organic/vegan restaurant that cooks burgers, tacos, salads, and sandwiches along with fruit protein
smoothies on the side for drinks, this is a major source to not only gain a healthy amount of energy and protein but to socialize
with your fellow future fitness friends and family members. [}

If you decided that you are interested you will receive a free biotech sensor fit when you sign our regular base membership
watch that tracks down your everyday wellbeing and fitness progress you will be amazed on how much it can do compare to
other fit watches in the market. Mr. Wright this is a wonderful opportunity to make an outstanding step towards your fitness
goals | think this will benefit not only you but your peers around you they will be amazed on your results and question how you
would achieve them and you will say, "Uplift Fitness did.” What do you say sir let us make it happen!

Uplif Fitness

. g’
UPLIFT FITNESS. 1234 Upway Street
Philadelphia, PA 19103

Sincerely,
Matt Mapati

President & CEO of Uplift Fitness Inc.
(267)-603-9969
Matthewmapati@gmail.com




UNIFORMS

1 this together.”

e

Biotech sensor t-shirts to detech every individual’s
daily fitness or workouts such as cardio, weight,
steps and sweat rate

Biotech sensor built kaki pants to detech every in-
dividual's daily fitness or workouts such as cardio,
weight, steps and sweat rate.

Biotech sensor sweatshirts to detech
every individual's daily fitness or workouts
such as cardio, weight, steps and sweat
rate.

(Tagline on
the back).




PICTOGRAMS & COLORS

OCO

No Smoking

Gift Shop Food Court

Water Fountain

Training Service Smoothie Bar Fire Extinguisher First Aid
Locker Baggage Counter Coffee Shop Exit
Room check-in

Roma Tomato

R:242 C:0 PMS:41-7U
G: 99 M:76 HEX: #f2634b
B:75 Y: 84

K: 20

Pine Forrest green

R:34 C:80 PMS:148-16 U
G:139 M:0 HEX: #228b22
B:34 Y:100

K:13

Olympic Gold

R:255 C:0 PMS:10-7U
G:215 M:23 HEX: #ffd700
B:0 Y: 86

K:0

Turquoise Burst Blue

R:64 C:65 PMS:130-5U
G:224 M:0 HEX:#40e0dO

B:208 Y:39
K:0
[ ]
Orangesicle
Ri255 C:0  PMS:23-8U
G:140 M:57 HEX: #ff8c00

B: 0 Y:100
K:0



WAYFINDINGS

16”

LAMPOST

This is the lampost for Uplift that directs towards
the main parking lot, added to it are bulit watch
charger set for customers to charge their biotech fit

watch in case if their battery diesl'

UPLIFT FITNESS. UPLIFT FITNESS.

rrrrrrrrrrrrrrrrr

EEEEEEEEEEEEEEEEEE 3

Parking Lot Area
<




FREESTANDING

This is the free standing sign for Uplift Fitness that'll

be located outside of the front entrance which apply

four sections that'll be indide the gym such as the Food
‘& & Court Restaraunt, Training Ser\m@ut Room,

Front Counter Check-In and Lo based upon

the arrow’s direction to where is located.

WELCOME TO PHILADELPHIA'S

. UPLIFT FITNESS
C;) Food Court & Coffee Shop Trainning Service

/]\

&
N

@ Front Counter Check In N Locker Baggage Room




ELEVATION DRAWINGS

EXTERIOR




INTERIOR




CHAPTER EIGHT

Project 14: Cincinnati Reds Baseball Rebrand /8
Special Thanks 84
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PROJECT 14

CINCINNATI REDS BASEBALL REBRAND

This is a full rebrand for one of the oldest franchises in Major League Baseball the Cincinnati Reds, they're actually my favorite
baseball team. | felt it was time for them to get new uniforms and | went for the classic big red machine days but with a modern

style twist to it by using the faceoff twist font to achieve it. Meanwhile dropping the black shadows and simplifying the outer
lines to be flat with a

CINCINNATI REDS.

“RED CLEAN FINISH.”

EST. 1869
—
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UNIFORMS

HOME ROAD

a .

INDIR
N E -
ﬂ

OUEEN CITY OUEEN CITY

' ' BACK COLLAR LOGO ' . BACK COLLAR LOGO




ALTERNATIVE ALTERNATIVE 2

OUEEN CITY
BACK COLLAR LOGO

OUEEN CITY
' ' BACK COLLAR LOGO




GALLERY
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CINCINNATI REDS

EST. 1869
&

™
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CINCINNATI REDS..

EST. 1869
—

CINCINNATI REDS

EST. 1869
&



PROJECT 15

For the upcoming 2024 Paris Olympics, | wanted to design the USA Track and Field Men’s and Women'’s
uniforms in a way that defines the characteristics, traits, and emotions of who we are as a

“COUNTRY.”




DESIGN PROCESS

| looked back into previous uniform designs for the USA from the 1970s,1980s, and 1990s for
inspiration when it comes to elements, fonts, and colors, | looked into the stars, stripes, and
shapes that were applied back then. Adding a modern touch to all of them while designing
the uniforms, the goal was to give a tribute to the past of former USA runners and their mile-
stones but to recreate the feel again for the new generation of Track and Field

USA MEN'’S TRACK AND FIELD UNIFORMS 2024 OLYMPICS

® THE “SINCE 1776”
IS THE CURRENT
SINCE 1776 MOTTO FOR THIS
I\ LA S 0 YEAR'’S OLYMPICS.
THE “SIDE PANELS” i
DEFINE by
S THE INDEPENDENCE
CHARACTER OF THE FROM GREAT
UNIFORM, THAT AS
BRITAIN.
A COUNTRY WE
ARE STILL UNDER
IN ONE NATION,
UNDER GOD.

THE “STARS” PLAYS

A TRIBUTE TO ONE

OF THE FOUNDING
FATHERS OF THIS
GREAT COUNTRY /
SUCH AS
WASHINGTON,
FRANKLIN AND —
JEFFERSON. e

MATT MAPATI m
Create you, Be you

USA WOMEN’S TRACK AND FIELD UNIFORMS 2024
OLYMPICS
/I

THE “SINCE 1776”

IS THE CURRENT
MOTTO FOR THIS
[T /U s HI YEAR'S OLYMPICS.
. | ALSO THE YEAR
THE “SIDE PANELS”
/, WE GAIN
DEFINES THE INDEPENDENCE
CHARACTER OF THE FROM GREAT
UNIFORM, THAT AS BRITAIN

A COUNTRY WE
ARE STILL UNDER
IN ONE NATION,
UNDER GOD.

THE “STARS” PLAYS

A TRIBUTE TO ONE

OF THE FOUNDING
FATHERS OF THIS
GREAT COUNTRY
SUCH AS
WASHINGTON,
FRANKLIN AND

JEFFERSON.

MATT MAPAT|
Create you, Be you



GALLERY

™




SINCE 1776
1 8.6 6 & ¢

*JSA

.

PARIS 2024




PROJECT 16

SOUL TEA

This tea-boxed package design brings a classic, smooth, and upbeat emotion brand as | was going through the
creative process, | wanted to pay tribute to my African roots with a blend of

“JAZZ & SOUL."




NAME AND BRAND PROCESS

The unique factor behind all of this is that it's a USDA organic factor based drink because of the Red Root
leaves being used to brew and make the tea. The colors are based upon the warm vibrant colors of many
African countries used for their flags such as Kenya, South Africa, Uganda, etc. Overall the demographic

is mostly targeted toward people 30 and up who may know old-school music such as James Brown, Marvin
Gaye, and Sam Cooke.




DESIGN PROCESS

“FEEL YA SOUL
BABY!

COLORS:

Yellow Lion
PMS: 7-7U

CMYK:2, 9, 98, 0
RGB: 255, 213, 76

HEX #: bf5040

100% SMOOTH
BLEND AFRICAN
RED TEA

NET WEIGHT 4 OZ (103.3g)

Leafy Green
PMS: 20-8U
CMYK: 87,27,100, 14
RGB: 24,126, 63
HEX #: 0d7730

Nutrition Fact

15 servings per container

Amount Per Serving

MISSION TAKE

12029 To market the Black

0

% Daly Value'|

0%

Fat 0g

Fat0g

Total Carbohydrate 0g gz INGREDI ENTS

*The % Daily Value (DV) tells you how much a nutrient ina
‘serving of food contributes to a daily diet. 2,000 calories
day is used for general nutrition advice.

Simba’s blood
PMS: 116-12U

CMYK: 0, 86, 87,1
RGB: 240, 75,75

HEX #: fdOe35

ROBIOOS RED BUSH, CANE
Includes Og Added Sugars 0%; SUG AR AND ORG ANIC
w] HERBS & SPICES

0%
0“3'600!291 4l|2 ‘0

culture and bring a feel good
mood that creates a spritual nature within
od them that can use it as a positive note to
bring relief, health and healing to Africa
no matter the circumstances.

Aqufina Blue
PMS:103-8U

CMYK: 97,81, 0, 26
RGB: 120, 157,128

HEX #: 0f3788
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SPECIAL THANKS

Giving special thanks for everyone that had enjoyed my
portfolio professors, staff and the entire Sinclair Design
Department for making this possible and bring the drive
and passion within myself that | shall move on to what's
instore in my design career.

CONTACT INFORMATION

For more things from me follow me on
Instagram: matt.mapatillé6

Facebook: Matthew Mapati

Email: matthewmapati@gmail.com

Website: https://www.mattmapatidesign.com/
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Romans 116



